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Athleta Company has been incorporating ethical matters for the past years so that it can create a right image of itself as well as to the public. These efforts have been displayed by the CEO urging the company to present a better and more realistic representation of women in the outside world, especially in the media platforms (Hurst, 2018). This is because it is fair to treat both employees with equal rights because they all deserve to be comfortable at work. 
The company has also launched many projects such as the "Power of She" so that it may show its interest in promoting the female gender in all platforms. This is an ethical matter that has made it gain so much attention from global clients who are even willing to invest in it (Kurdyla, 2018). Hence, it is a good sign that it promotes societal ethics by not discriminating against women or treating them wrong by their gender. 
Based on the broad view of many theorists, Athleta Company displays its corporate social responsibility by indulging in campaigns which show support of the women as well as being able to achieve the impossibility of being proud of females. For example, recently the company has engaged itself in an advertisement which featured an old woman aged 98 years practicing yoga classes with a younger girl (Hurst, 2018). The ad was meant to send the message that nothing is impossible and therefore all females have the potential to participate in any sport they would wish to. 
This also pulls a stand by the company that women around the globe should be allowed to participate in all sports regardless of age or any other distinguishing factor. It also means that women have the same potential as men and therefore Athleta Company has contributed so much regarding social responsibility by taking it as their role to support and promote all females around the world through their campaigns (Kurdyla, 2018). 
I think Athleta Company is doing good things so that they may prove to the world that they are ethically sensitive as well as ready to offer social responsibility about women. The company has also been involved with so many campaigns whose important objectives as CEO Nancy Green puts is to do away with the old stereotypes of wellness and health. This is to show that they are interested in doing away with all the wrong images that people have concerning body types or beauty (Hurst, 2018). They are kind enough to create awareness on this issue so that many women may be motivated to fight for their rights especially on all platforms where they have been discriminated against. 
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